
WAYS OF WORKING



Welcome to Seasons

We look forward to working with you. This presentation will cover…

1. Update on progress of onboarding
2. Data 
3. Imagery 
4. Logistics
5. Finance
6. Reporting
7. Brands Help Site



Onboarding status

Financial 
checks

(1 week) 

New supplier 
number 
created

Supplier 
number set 

up (2-3 days)

Portal 
access (1 

day)

Data/PIF/ Imagery 
completion

(2 Days for PIF, 
1-2 Days for 

Imagery)

First delivery 
and items 

live (2-3 
Days) 

Payment
(30 days 

NET)



Product 
Data 

The importance of 
accurate Product Data to 
maximise the ‘findability’ 
of your products 

Colour 
The majority of Customers search for generic colour e.g. black, white, 
green, red. If your products have a more detailed colour e.g. Khaki always 
follow with a standard colour as well e.g. Khaki Green, Teal Blue, etc 

Product Titles & Categories (Product Type)
Our Customers shop Gender first then Category, followed by Brand. It’s 
really important that you accurately complete the PIF so that your 
products show under the correct attributes on our website

Opportunities (Product Page) 

3D Grouping
Colour linking - linking colour options for the same items together
Fit grouping - linking fits such a regular & slim shirts together 
Tabbing - linking items in a collection together e.g. Bikini top/bottoms (not 
upselling)

Google Ranking
55% of our Customers are coming to our website from Google. How our 
products are described on our website contributes to how high they 
appear in Google search results



 Product Page Opportunities

Camera roll - 1 images 
to 4+ increased 
conversion by +1.6%

Intelligent Recommendations 
20% of Brands Sales

Tone of Voice - 1.5% to 7% 
conversion increase  for products 
with ToV vs none  

Colour grouping. (25% of Customers change 
colour using colour dropdown ) This can be 
done at PIF processing stage.
If you have a unique identifier in the manu code 
for colour, this is what will be used.

Co-ord tabbing +5.75% conversion 
rate . Can be done at any point (even if 
item is live)



Please ensure all size guides are sent to your 
Product Team ahead of PIF submission to allow 
us to upload to the template. Only select fields 
in the drop down, do not over type 

Product Information Form (PIF)

Specific colour e.g. 
Khaki Green, Teal 
Blue, Coral Pink, etc

Product Description  (description on your website)
e.g.  Cut Out Midi Dress 

The product title is made up using the following fields in the PIF:

Brand + Manufacturers Colour Name + Product description  
Please include any features/style/fit detail within the product description field 
e.g. “Ditsy print midi”. Do NOT include Brand or Colour in the product description 
as it gets picked up from the other fields in the PIF

Generic colour 
e.g Green, Blue, 
Red, Black, etc

Used in Filters 



Imagery - Seasons Only

Image Requirements
● 3x4 Ratio
● Minimum 1800x2400px
● Preferred 2250:3000 px
● 300 DPI
● JPG Images
● Minimum of 4 images per style 
● At least one Front Model Shot for 

womens/mens clothing
● Right shoe or pair of shoes 

pointing towards right
● Please supply imagery without a 

logo

Timing
Please send 
images at 
least two 
weeks before 
stock delivery

Logo  
Please share a 
logo (PNG 
Format) with a 
transparent 
background

Supplying Imagery

● Please send the images to your buying team contact 
here at Next



Tone of 
Voice - 
1.5% to 7% 
conversio
n increase  
for 
products 
with ToV vs 
none  

Model Image 
- 4.5% 
conversion 
increase  for 
items having 
model image 
vs none

Camera roll - 
1 images to 
4+ increased 
conversion 
by +1.6%

Product Page Opportunities

Bag measurements - 
Adding either via  an 
image or within TOV  is 
seen to  increase 
conversion  by 4%



FastTrack Booking portal

  

Step 1: Select your Supplier Step 2: Select delivery type (i.e 

Cartons, Pallets.)

Step 3: State quantity Step 4: Submit

Step 5:  Select 

booking date and 

time



Pre-advice (To be uploaded a minimum of 3 working days ahead of delivery)

PIF = PRE-ADVICE = DELIVERY          100% CORRECT PROCESSED DELIVERY

Key Logistics Contacts: Diana_szogi@next.co.uk | Jesselyn_handokolumarso@next.co.uk 

mailto:Diana_szogi@next.co.uk
mailto:Jesselyn_handokolumarso@next.co.uk


Delivery presentation requirements

● BDCM Cartons

● Palletised /shrink wrapped

● EAN/UPC per swing tag

● Minimal carton sku mixing

● Refurb Box end label

● Individually Polybagged

● 15kg maximum weight

https://brandsatnext.zendesk.com/hc/en-gb/articles/2

0942297064337-Delivery-Standards-Refurb 

https://brandsatnext.zendesk.com/hc/en-gb/articles/20942297064337-Delivery-Standards-Refurb
https://brandsatnext.zendesk.com/hc/en-gb/articles/20942297064337-Delivery-Standards-Refurb


Delivery Confirmation Report (Sent 2-3 days after stock is 

processed)

● Details, pre-advised quantity vs received quantity by booking 
reference and EAN



Post Room Delivery Via Courier 

Any deliveries that are 20 cartons or less can be delivered loose loaded (not on a pallet) and will be 
directed to a dedicated area who will receive your stock (post room).

This accepts deliveries anytime on the day of booking (between 9am - 5pm). 



● You will receive a weekly self bill detailing your sales 
● A PDF front page will be sent to you and this will contain 

an excel document with a backing of sales 
● Data will include the following 

○ Sales data by country 
○ Sales by Date 
○ VAT breakdowns 
○ Total sales at item number and EAN level 

Self Bill Invoices 



Refurb payment
Invoice no 

Finance 
week

Price 
per unit

Invoice 
date

EAN no

Item No

PO no



Supplier Finance portal

Your online 
banking with 
Next

Provides you with:
- Unpaid invoices
- Debit notes
- Recent payments
- Remittances
- Bank account details and amendments
- Contacts
- Invoices up to 18 months old



Globalscape 
Same login for 
everybody 

28 day clean up 
rule

Reporting

1. Daily sales report

2. Weekly sales report

3. Weekly stock report



Reporting

1. Daily Sales Report

a. Transaction level report detailing each individual sale and return taken on products

b. Contains EAN and manufacturer codes



Reporting
2.  Weekly Sales Report

a. Tab 1 - Showing weekly sales 
by brand, gender and product 
type. Will show data for last 
week alongside cumulative 
position each season

b. Tab 2 - Line level report 
showing weekly and 
cumulative sales at size level 
on all lines

c. Tab 3 - Summary showing any 
lines we have less than 4 
weeks cover on for 
replenishment 



Reporting
3. Weekly Stock File

a. Details our stock holding across every line in our warehouse


